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RATE CARD

Product

E-Campaign

D&B UK Mag Advertising

D&B UK Website Banner Ad

Sponsored Articles

D&B UK Newsletter

Individual Pricing

package rate card price

PER MONTH BREAKDOWN

£8895

£4495 £9300 £15900 £26400

£4495

£2500
1

£1995
1

£650
1

£1250
1

£1750
1

BRONZE
1 MONTH

SILVER
 3 MONTHs

GOLD
6 MONTHs

PLATINUM
12 MONTHs

Prime Promotion
-
-

£19300

£3100

£6500
3

£5000
3

£1100
3

£2200
3

£4500
3

-
-

£38500

£2650

£11000
6

£9000
6

£2000
6

£4000
4

£8000
6

£4500
6

£68500

£2200

£18000
12

£17000
12

£3500
10

£7000
8

£15000
12

£8000
12

Price
Quantity

Price
Quantity

Price
Quantity

Price
Quantity

Price
Quantity

Price
Quantity

SINGLE ITEM PRICE

E-Campaign
£2500

D&B UK Mag Ad (Full PAGE)
£1995

D&B UK Web Banner Ad (1 MONTH)
£650

Sponsored Articles
£1250

D&B UK Newsletter
£1750

ANNUAL Prime Promotion
£8000

COMPANY SUPPLEMENT AD
£2695

COMPANY BRANDED SUPPLEMENT
£5995

PERSONALISED PACKAGES ALSO
 AVAILABLE UPON REQUEST



testimonials

WHAT OUR CLIENTS HAVE 
TO SAY REGARDING OUR 

SERVICES

Design & Build UK have provided a 
fantastic e-campaign service to us every 
two months promoting our products 
and have managed to market our 
products more successfully than other 
outlets we have used in the past.

We have used multiple construction 
& infrastructure focused marketing 
companies with varying success, 
however Design & Build UK have far 
exceeded our initial expectations and 
continue to offer quality leads time and 
time again.

In addition to this they have worked 
with us to design our bespoke website 
which has enabled us to reach a wider 
audience through their SEO techniques 
and achieve a more bespoke display for 
our products

Design & Build UK e-campaigns and 
digital know-how have helped us 
generate a number of strong working 
relationships. They are our go to 
company for all our marketing needs.

Design & Build UK offer a fantastic 
bespoke service and have provided 
this to Club Wembley promoting our 
membership packages for nearly 
three years. We have found that 
Design & Build UK offer some of our 
best marketing in the construction 
& infrastructure sectors and have 
continued to deliver consistent results 
on a regular basis.

We have always found the team at De-
sign & Build UK a pleasure to work with 
and they have always offered a service 
that perfectly suits our needs.

Design & Build UK are a company 
we have used for several years and 
have always identified and guided our 
company into advertising in the most 
appropriate oppertunities that are 
available. They have always proven to be 
very efficient and professional in all of 
our dealings with them.

I’ve always enjoyed the content in the 
Design & Build UK magazine and feel 
it ‘s one of the premium reads in the 
construction industry. My contact there, 
kara Ridgeway, is very customer focused 
and is always on hand to advise and 
make sure we get the best value for 
money possible when we advertise.

Harrison Jones
3D Custom Coverimgs

Huw Graham 
Club Wembley

Kwame Appiah
Kone PLC

Alan Shearer
Howarth Timber Windows 

& Doors



New subscription service at www.designandbuilduk.net

Any SME company will tell you that marketing isn’t he right areas is a mine 
field. Marketing departments are expensive and a lot of companies just 
avoid it due to this. We are here to take the stress of all that away for you 
with our monthly subscriptions and experts in the sector. 

What we offer:
• We build and design packages around your company’s needs
• Marketing advise available and we can seek agency discounts on your 

behalf with other companies 
• Company branding 
• Access to full design team 
• Statistics and reviews quarterly to ensure you are getting the most of 

our service
• All our packages are based on an assessment of your company
• We offer pro-active marketing as well as reactive, access to our sister 

companies lead generation website available
• We publish over 10 magazine and supplements a month which you 

can have full access to with approx 150k readers within the industry

If you’re interested in saving more money for your marketing, please 
email sales@designandbuilduk.net  

OUR NEW SUBSCRIPTION SERVICE 



Company 
branding 

Marketing 
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E-CAMPAIGN
These days, we’ve replaced leaflet drops with online 
marketing such as email marketing campaigns. 

We at Design & Build UK have built up an enviable contact 
directory of construction related professionals, made 
up of key decision makers within the industry, including 
company owners, directors, procurement managers, 
buyers, project managers and quantity surveyors; in fact 
we have the email addresses (and consequent contact 
details) for 90% of all decision makers within the 
construction industry,  including developers, architects, 
land owners, main contractors, suppliers, consultants 
and subcontractors.

An email marketing campaign is a series of emails a 
business uses to communicate with current and potential 
customers. They are used to persuade customers to 
engage with your company. Email campaigns are an 
important part of inbound marketing.

Design & Build UK as an email campaign service provider 
provides complimentary analytics with each campaign.
Though all analytics are important, the 3 most 
important are open rate, click through rate (CTR), and 
unsubscribes.

Email analytics are critical in that they’ll give you very 
specific areas in which your products and services are 
deemed useful; your sales team have specific contact 
details for the people who are interested in your 
company.

Trouble viewing this email? View online. Add Isuzu to your safe list  Share or forward to a friend

Drive away in the updated award winning Isuzu D-Max range now available in 3 new colours. 
From the capable Galena Grey, the reliable Sapphire Blue to the confident Spinel Red – 

it’s a selection of colours to suit everyday life.

With the latest technology and enhanced specification the Isuzu D-Max continues to go 
from strength to strength.

FIND OUT MORE REQUEST A BROCHURE

WATCH FILM

3 New Colours That Work

Watch the Isuzu D-Max 
in all its glory 

Designed for the farmer, the 
builder and the sportsman 
the Isuzu D-Max can tackle 
anything and everything.

THE AWARD WINNING ISUZU D-MAX

COLOURFUL
 CHARACTERS
THAT WORK

#Over 40 MPG figure applies to manual transmission models. MPG figures are official EU test figures for comparative purposes and may 
not reflect real driving results. Official fuel figures for the Isuzu D-Max range in MPG (l/100km): Urban 30.4 - 38.7 (9.3 - 7.3). Extra Urban 
40.9 - 50.4 (6.9 - 5.6). Combined 36.2 - 45.6 (7.8 - 6.2). CO2 emissions 163 - 205g/km. For full details please contact your local Isuzu dealer 

or visit isuzu.co.uk

Isuzu preferences   Visit isuzu.co.uk   Locate a dealer

© 2018 Isuzu UK

Isuzu would like to ensure you get the right communication from us at the right time. 
To help us do this, simply update your preferences by clicking here.

Click here to unsubscribe.

*3.5 tonne towing applies to all 4x4 models. **125,000 miles/5 year (whichever comes first) warranty applies to all new Isuzu D-Max models. 
Terms and conditions apply. Visit isuzu.co.uk

THE AWARD WINNING ISUZU D-MAX RANGE. QUITE CLEARLY, IT JUST WORKS.

SEE THE FULL ISUZU D-MAX RANGE

OFFICIAL PARTNER

Trade Van Driver
awards

2018

Staff
Coporate Meetings

Building Sites
Office Canteens

Gyms

How it works

Click here to try

Contact us 

View our full menu

Our most popular meals

Who we currently supply for?

Our most popular meal plans



d&b uk mag and advertising

Design and Build UK can provide you 
with a range of advertising opportunities 
from printed journals to online marketing 
concepts. These can include promotional 
brochures and supplements which we will 
send to our extensive client and readership 
database.

Design & Build UK is sent out to our 
subscription which has been accumulated 
over years of publications. 

Our subscription base consists of the main 
decision makers within companies such 
as CEOs, Managing Directors, Contracts 
Managers, Quantity Surveyors, etc.

Our subscription is also made up of 
Government and Local Authorities, Main 
Contractors, Housing Associations, 
Retail Sector, Architects, Health Trusts, 
Consultants, Sub contractors and Suppliers.

Banner Advertising is also called display 
advertising (as opposed to text-only 
advertising) because of the visual nature 
of banner ads. Design & Build UK’s banner 
adverts will take the visitor from our website 
to the advertiser’s website or a specific 
landing page, chosen by the advertisers.

This allows you to promote your brand in a 
prominent position on the design & Build 
UK website – making your company visible 
to thousands of visitors each day.

The banner advert creates a gateway to 
your website with one click. We also offer 
the services of our in-house design team, 
who will help you create a banner that gets 
the attention of our audience. 

Our design department can also assist you 
with full corporate branding from design to 
print. 

Equals Health

vantage utility connections

Design and Build Publishing Ltd

www.designandbuilduk.net

Design & Build
UK

Volume 11 Issue 7 -  2018

Construction newsNando’s Join Line-up of Casual 

Dining Giants at £23m Speke 

Shopping Park - Page 56

NM Group Launches Ex-Offender 

Construction Training Initiative 

- Page 44

Local Labour and Supplies 

Favoured in £4m Greyhound Bridge 

Refurbishment - Page 20

Volume 11 Issue 8 - 2018

DESIGN AND BUILD PUBLISHING LTD WWW.DESIGNANDBUILDUK.NET

LAUNCH PARTY 
28TH SEPTEMBER 2018  

If you would like to receive an invitation, please visit
 www.weconnectconstruction.co.uk 

-  -  -  -  -  -  -  -  -  -  -  -  -  - -  -  -  -  -  -  -  -  -  -  -  -  -  -  -  -  -  -  - 

Design & Build
UK

Design & Build
UK

Volume 11 Issue 9 - 2018

DESIGN AND BUILD PUBLISHING LTD WWW.DESIGNANDBUILDUK.NET

-  -  -  -  -  -  -  -  -  -  -  -  -  - -  -  -  -  -  -  -  -  -  -  -  -  -  -  -  -  -  -  - 
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sponsored articles

Sponsored articles are an optional feature which 
provides you with the opportunity to create an article 
highlighting your company with the assistance of our 
content team.

Our editorial specialists can suggest topics which 
would appeal to a wider audience based on industry 
trends, discussions, news or your own experiences 
within your industry; we also include your images 
which illustrate the content.

The article will be featured within Design & Build 
UK magazine (both hard copy and online) and a 
placement will be published within our news section 
of the Design & Build UK website at no extra cost.

Design & Build UK have the ability using our online 
publications to link your article to additional pieces of 
content on your microsite via our Prime Promotion 
package or your own company website.

Many public sector bodies have stated 
targets to increase the amount of work they 
deliver through local SMEs in their supply 

chain. 

These targets are often quantifiable 
objectives in their Procurement Strategies, 

underpinned by a commitment to help 
stimulate the growth of local SMEs who 
provide local training and employment 

opportunities. Help them meet their targets 
by bidding for their work!

1

2

Social Value and Community Benefits 
offerings are becoming an increasingly 

important part of public tendering. 

Local authorities and other public 
sector organisations want to know what 

their contractors will do for their local 
communities if they are awarded a contract. 
SMEs often have very strong networks and 
established partnerships in their local areas, 
alongside the infrastructure links to deliver 
more compelling social value propositions 

than their larger competitors.

3
Bigger is not always better. 

As we have seen recently with the example 
of Carillion, awarding work to large national 
providers operating on very small margins is 
far from risk-free. Many public sector buyers 

may now prefer to spread their work (and 
risk) across several smaller providers. They 
may even be prepared to pay more to use 
SMEs to deliver where large organisations 
would previously have won the work at low 

(and potentially unsustainable) rates.

6 REASONS WHY THERE’S NEVER BEEN A 
BETTER  TIME FOR SMEs TO BID ON PUBLIC 
CONTRACTS

4

SMEs are typically more agile and 
responsive than large organisations. 

The ability to mobilise and respond 
quickly to changing requirements is 
a significant benefit for public sector 

buyers, who are more often looking for 
bespoke solutions to fit their unique 
requirements, rather than an ‘off the 

shelf’ delivery model.

5
Public sector buyers like to know they have a 

route to the top. 

Will a large-scale, national provider offer the 
Managing Director’s mobile number as a point 
of contact? Unlikely! SMEs can back up their 

delivery promises by offering contact details for 
their Founder, Partner or Director as a point of 
escalation. This reassures buyers that they will 
be a valued customer and that they will be able 
to contact key decision makers quickly, should 

they need to.

Demonstrating sustainable business practices 
is of increasing importance to public sector 

buyers.

 It can be challenging for a large organisation 
to demonstrate how they will deliver 

sustainably at a local level, particularly if they 
have no previous experience or infrastructure 
in the locality. SMEs can usually demonstrate 

local supply chains, employee presence, 
office premises and a far smaller carbon 

footprint compared to large scale suppliers. 

6

Over £250 billion in public sector contracts is 
tendered out annually across the UK. These 
contracts represent major opportunities for 
businesses to win work with a guaranteed 
income stream from reliable customers. 
However, if you’re thinking that public sector 
buyers will only be interested in working with 
large scale providers, think again! There’s 
never been a better time for SMEs to bid on 
public contracts and take advantage of these 
opportunities. Here’s 6 reasons why:

12 13

The construction industry is currently one of the fastest 
growing industries in the UK. Women, however, still 
only make up a very small proportion of the workforce!

Employing almost three million people and generating 
approximately £100billion every year for the UK 
economy, the construction industry is vital to the nation's 
prosperity. 

The UK government is aware that there is an ongoing 
housing crisis. As part of her speech to the Conservative 
Party Conference on 3 October 2018, Prime Minister 
Theresa May announced that the government will scrap 
the borrowing cap on local councils to enable them to 
build more houses. It is estimated that the number of new 
homes required each year, is 250,000. Records indicate 
that only 141,000 new homes were built in Britain in 2014. 
This has since increased annually, although a deficit still 
exists, to satisfy the demand for new homes. In a recent 
speech, Sajid Javid, the communities secretary, said 
there is a “generation crying out for help” in the housing 
market.

Who is going to build these new homes?

While investment in construction projects continues 
to rise, the workforce does not appear to be growing 
as quickly. Far too few apprentices and graduates are 
entering the sector, and finding suitable, skilled workers 
is a challenge. In addition, women are woefully under-
represented in the engineering and construction sectors, 
to the detriment of the economy.

Plugging the skills gap

According to WISE (Women into Science and Engineering) 
2017 Survey, only 11% of the engineering workforce is 
female. The 2017 Engineering UK report highlights that 

265,000 skilled entrants are required annually to meet the 
demand for engineering enterprises through to 2024. In 
a sector, struggling with skills shortages, and 89% reliant 
on a male workforce, where 50% of the population is 
female, how realistic is this target?

The issue is even more acute in senior positions. Many 
people working in Engineering and Construction, have 
never had a female manager. 

THE CAUSE

Do women have to shout louder to be heard? Attain more 
qualifications than their male counterparts to succeed? 
Are there physical limitations which impact women 
working in Engineering and Construction?

Following discussions with several women, some of 
the reasons considered for the gender disparity in 
Engineering & Construction, are outlined below;

Stereotype 

Traditionally engineering and construction related 
careers were promoted to males more than females. The 
industry stereotypically has a ‘macho’ culture, which 
some women may consider unsuitable. Some women also 
consider that they are not physically able to undertake 
engineering related tasks.

The Gender Pay Gap 

The disparate pay between men and women presents 
a barrier to both attracting and retaining the industry’s 
female workforce. According to the ONS, the gender pay 
gap between men and women working in construction 
stands at 45.4%, with women paid an average hourly 
rate of £8.04, compared with £14.74 for men.

Women in Engineering, 
Construction & Property

Retention 

Many women drop out of the engineering and 
construction related careers due to some of the issues 
cited previously. Some women also find it impossible 
to re-enter the industry post child birth or following a 
career break.

Sexism 

While it would appear that extreme gender discrimination 
is no longer a widespread issue, unfortunately the 
culture of undermining decisions and competencies of 
women in Engineering and Construction still remains in 
some instances. Many women do feel they have to shout 
louder to be heard. Some women have also commented 
on benevolent sexism, which makes them feel awkward 
working in a male dominated environment.

Career Progression - No one looks like me! 

A lack of visible senior female leaders across the 
engineering and construction sector may be a big 
contributor when it comes to the lack of diversity in the 
industry. The industry does not appeal to some females 
due to perceived barriers to career progression.

THE SOLUTION

If the construction industry is to deliver the many 
essential infrastructure projects, worth billions to the 
economy, it must keep the female workforce in place, 
and also continue to attract a more gender-balanced 
workforce.

Grassroots – Attract Females Early

Construction and engineering careers should be 
promoted to more females. 

According to research by ‘Girls in STEM’, the UK needs 
10,000 graduates in Science, Technology, Engineering 
and Mathematics every year simply to maintain the 
current workforce. 

Statistics from Women’s Engineering Society show there 
has been very little change over the years in female 

uptake of, and achievement, in STEM subjects at GCSE. 
In 2016, 20 per cent of A-level physics students were girls 

– that figure has not changed for 25 years. 

Encouraging girls to consider STEM subjects when they 
choose their courses and career paths, will go a long way 
to bridge the skills gap that the sector is facing.

Retention

The industry must focus on developing existing 
talent, equipping them with appropriate training and 
knowledge to succeed, and to be retained. 

Engineering, Construction and Property Companies 
should act to address the issues preventing women from 
coming through – or staying in the sector, and ensure 
there are welcoming places for women to work and 
succeed.

Role Models - Everyone needs an inspirational figure to look 
up to!

A lack of female role models in leadership positions across 
the engineering sector is a big contributor when it comes 
to the lack of diversity in the industry - Role models and 
Successful Women in Engineering Ambassadors are 
essential to empower other females.

Both women and men working in STEM must be 
vocal about the challenges, joys and opportunities 
available in Engineering, to educate and inspire 
the next generation of girls, from an early age.  
  
For more information please contact Jomas 
Associates on: 
T: 0843 289 2187 
E: info@jomasassociates.com 
W: www.jomasassociates.com  

By Roni Savage, Managing Director, Jomas Associates Ltd
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d&b newsletter

The Design & Build newsletter is distributed 
monthly to our readers. The newsletter contains 
breaking news from the construction industry, new 
products news and looks ahead to features for the 
coming month.

The newsletter is distributed to our subscription 
list and newsletter advertisement placements will 
feature your branded advertisement in banner 
format included in our communications to our ever-
growing subscriber list.

All adverts will feature click through links your 
website, microsite and/or social media presence. 
You will also receive analytics on a monthly basis so 
you can gauge your audience. 



prime promotion

Publishing your own microsite with our Prime Promotion package couldn’t be easier. A presence on Design & Build UK’s 
website allows you to post your latest content, case studies and press releases onto the your very own microsite, which 
will be visible to our visitors for 12 months.

Your microsite allows you to engage and educate the Design & Build UK community and, most importantly, promote 
your business.

Add your contact details, including social media links, to your microsite to allow prospects to contact you.

We will post any news/updates onto our Design & Build UK social media platforms, which will link back to your microsite 
as well. This allows you to further engage the construction community with unique video and e-content driving value for 
your brand.

Incorporating your company’s microsite with Design & Build UK will enable your main site to ‘share’ traffic with Design 
& Build UK, which will enable your site to achieve a better SEO rating and thus make your company more visible when 
using a search engine such as Google.

As part of the prime promotion package Design & Build UK will also include your brand within our newsletter that is sent 
out to our ever-growing subscriber list each month.

PACKAGE 1
£1995 per Month



social media management

PACKAGE 1
£1995 per Month Management of All 

Social Media

Interacting 
With Customers 
On A Daily Basis 
- Pushing High 
Engagement

Dedicated Account 
Manager

1 Day 
Per Month 

Set Aside For 
Content Creation If 
Encessary (Further 

Days Can Be 
Negotiated At A 

Cost)

Monthly 
Competitions and 

creating marketing 
strategies for your 

brand

Monthly 
Reporting

Access To 
Our Network 

Of Bloggers And 
Influencers

Access To 
Our Network 

Of Bloggers And 
Influencers

Up to 3 Posts 
Per Day

Access To 
Our Database 

Of Celebrities For 
Collaborations On A Gifting 

Bases (Celeb Fee To Be 
Negotiated On Top Of 

Management Fee)

Inbox and spam 
management

Building Followers 
Focusing Heavily On 

Brand Growth



social media management

PACKAGE 2
£1250 per Month

Management of 2 
Social Media 

Accounts

Inbox and Spam 
Management Monthly Reporting

Daily Postings

Interacting with 
Customers on a 

Daily Basis

Building Followers 
Organically

Monthly 
Competitions and 

Creating Marketing 
Strategies for Your 

Brand

Dedicated Account 
Manager

Gaining Likes



website design Websites from as little as £500

Design & Build Publishing Ltd offer a full website design 
and maintenance service for any UK or international 
businesses.

If your business doesn’t have a current website then you 
won’t be able appreciate how a much a website that is 
marketed in the search engines can bring to your business 
and create a noticeable sales marked improvement. 

It is important that any business website design gives 
prospective clients the right impression of your company 
and presents your company as a professional, competent 
business.

To do this your website must convey such an image and will 
only do so if it is professionally designed itself.

Basic SEO 
Services Provided 
as a Foundation to 

Ensure Good Practice 
Across Your 

Website

Full Website 
Design Working 

with Experienced 
Designers

Domain and 
Hosting Included for 

the first Year

Standard, 
eCommerce, 

Blog, Catalogue 
& Bespoke Sites 

Available

All 
Websites 

produced by 
Design and Build 
UK are reliable, 
Rewarding and 

Responsive

Edit/Add Content 
After Completion 

with our CMS 
Websites



Region

Midlands

All Areas Discount

6 Areas

East Anglia

Total

3 Areas

£200 £2400

£16,380   30%

15%

30%

£150 £1800

£23,400

10%

£350 £4200
£200 £2400

£200 £2400

£250 £3000

£150 £1800

£300 £3600

£150 £1800

London and Greater London

All Areas

North East and Yorkshire

North West

North Ireland and Republic of Ireland

Scotland

South East

South West and Wales

Price Per Month Price Annually

WE CONNECT CONSTRUCTION 
RATE CARD



DATA

Researched and real-time information on all 
construction projects from early planning and 
design to construction commencement phase

Project information updated through each 
planning and contract phase by our dedicated 

construction research professionals

Target industry key players, influencers and 
specifiers – Architects, Consultant Engineers, 

Mech & Elec Contractors and Building Contractors 
and more...

EASE OF USE

WeConnectConstruction dispenses with the 
complexities of ALL other products on the market

Our strength and success is built on the 
user-friendly design of our product.  Uncovering 

new construction leads has never been easier

Simple-to-use design and integrated searchable 
maps are the keys to our usability

Favourite projects and company lists can be 
stored to provide you and your sales teams with 

tailored relevant leads.  Weekly latest project 
updates will be emailed direct to your inbox 

ensuring you never miss a relevant opportunity.

SALES MANAGEMENT

WeConnectConstruction contains integrated sales 
management functionality allowing you to save 
costs on unnecessary and costly 3rd party CRM 

systems

Our leads can be assigned to individual sales 
professionals within your organisation and 

updated with YOUR quoted sales values, range 
of products, projected sales close date and 

more...  Notes and details on sales activity can 
also be stored within each project record giving 
sales managers full reporting capabilities and 

transparency.  Essential information for effective 
project tracking and sales management.



design & build uk
08444 170170

www.deisgnandbuilduk.net


